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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.|
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 51.8 years old
(1.% younger than average) and have a $167,274 (39.4% higher than average) annual household income.
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4.1% or 140,855 of MSP DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 51.7 years old
(1.8% younger than average) and have a $144,540 (22.8% higher than average) annual household income.
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5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 54.9 years old
(3.6% older than average) and have a $148,603 (42.2% higher than average) annual household income.
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5.7% or 97,219 of CIN DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 53.4 years old
(1.7% older than average) and have a $144,015 (38.2% higher than average) annual household income.
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5.7% or 101,210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 53. years old
(6.2% younger than average) and have a $145,600 (34.4% higher than average) annual household income.

@ Percent of Market: Adults 25 or older ﬂ*Gender of Target vs. Market: Adults 25 or older |Ethnicity of Target vs. Market:

White

Black/African
= who Purchased a NEW American
VEHICLE at a 7%+ Interest

Rate past 3yrs Asian

48.2%

u Remainder of WPB DMA

Other I
56.3 : l 56.8 Hispanic 1.1%
Total Persons: 850,454 : 915,312 i
1 | 1' 664'556 Men Men Women Women # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs 8WPB.
i Average Age: jr—
Age Cell Demographics of Target vs. Market: R W= HHI of Target vs. Market:
T ses M
. who Purchased  NEW VEHICLE at a 7%+ Interest Rate past 3yrs  BWPB <$35K HHI _0-3% e
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
b2 394 $100K-$150K HHI
$179.5%
17.6% $150K-$250K HHI
0.0% 0.0% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

HHI:
m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = WPB £t |

wes DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 142
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past...
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 28.5% more likely
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2114t b Stage in Life: Adults 25 or older
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5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
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2114 b Stage in Life: Adults 25 or older
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114 | Stage in Life: Adults 25 or older
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Education Levels: Adults 25 or older
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Employment: Adults 25 or older

5.7% or 101,210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 16.3% more likely

to be a college graduate, 34.4% more likely to work full-time, 37.% more likely to be married, 102.6%

more likely to be a parent of 1 or more children un
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past Jyrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 19.% more likely to

own their home, 7.6% more likely to own a higher valued home, 27.4% more likely to have a single-family
home, 45.8% more likely to have a dog.
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: 4.1% or 140,855 of MSP DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are .2% less likely to

own their home, .8% more likely to own a lower valued home, 5.2% less likely to have a single-family
home, 5.9% more likely to have a dog.
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5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 21.2% more likely
to own their home, 21.7% more likely to own a higher valued home, 22.5% more likely to have a single-

family home, 31.9% more likely to have a dog.
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5.7% or 97,219 of CIN DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 24.9% more likely

to own their home, .1% more likely to own a higher valued home, 34.2% more likely to have a single-
family home, 39.3% more likely to have a dog.
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210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 16.5% more likely
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 6.9% more likely to

look up D-I-Y advice online, 5.8% less likely to always vote in local elections, 24.5% more likely to belong to

a gym, 16.5% more likely to fly domesti
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4.1% or 140,855 of MSP DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 17.2% more likely to
look up D-I-Y advice online, 15.7% less likely to always vote in local elections, 28.3% more likely to belong

to a gym, 15.% more likely to fly domest
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5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 25.7% less likely to
look up D-I-Y advice online, 19.7% less likely to always vote in local elections, 44.5% more likely to belong

to a gym, 31.9% more likely to fly domes
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5.7% or 97,219 of CIN DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 7.% less likely to
look up D-I-Y advice online, 6.% less likely to always vote in local elections, 28.7% more likely to belong to
a gym, 16.9% more likely to fly domestic
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= ey Local Elections: Sometimes
u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs ECIN who Purchased s NEW VEHICLE at a 7%+ Interest Rate past 3yrs mCIN
«
Wm Top-30 past 12-months Active Lifestyle Activites: Adults 25 or older \M Past 12-months Domestic Airline Trips: Adults 25 or older
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i 20.0%
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5.7% or 101,210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 9.1% more likely to
look up D-I-Y advice online, 10.5% less likely to always vote in local elections, 82.2% more likely to belong

to a gym, 10.1% more likely to fly domest

.Top-20 past 30-days Online Lifestyle Activites: Adults 25 or older al Activity: Adults 25 or older

36.4% h L 28.0%

9
Registered to Vote Democrat/Lean  Republican / Lean Independent / None
e (In District of Residence) Democrat Republican of These
Prsidentil Elections: Auays
I E H " e - =
5 Ui i B e P

S ide Elections: S i
Recipes / Health Restaurant  Do-it-Yourse¥ Online Phone  Medical Home/  Fitness/Diet  Apparel/ JobSearch/ Relgion/ TakeOnkne  Cameer Education  Homework  Electronik  Genealogy Parenting / =
mMeal Plaming Information Informaton/  Advke  /VideoCall Services/ Gordenidess information Beautyideas Postresume Spifuaiy  Chsses  Development (Research (Youorvow  imviee (Snapfish, Family advice T _
suggestions Reviews (skype,  information sehools, child's) shuttartly, Local Elections: Always 41.1%
FaceTime, application, et aon
) iy Local Elections: Sometimes
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs EWPB  who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mWPB

C
@m Top-30 past 12-months Active Lifestyle Activites: Adults 25 or older % Past 12-months Domestic Airline Trips: Adults 25 or older
L 15 7, 222%
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16.1%)
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Cooking  Vegetables) Gym Program Education  or Relative 5%,

Marathon,
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Past 30-days QSR Users: Adults 25 or older

N

1 time

2 times

3 times

4 times

5 times

6-9times

10 times or more
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.4% 82.9%

o RN NN

4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 1.9% less likely to use Casinos

past yr., 39.9% less likely to smoke cigare

Rate past 3yrs are 10.2% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

16.9%

2 times

16 3%

3 times 11.9%

4 times 9.4%
5 times

6 -9 times

10times or more

3.6%
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
85.5% 72.0%

— Hoge - -

Drank Past 30-days. Adults 25 or o!der

Uauer
Any Type of Beer
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iiiﬁhhhk

3 Mexican  Chinese w:u:l steakhouse -a.w

oo . magan Upmale  Seafood

e s.ms s

= who Purchased a NEW VEHICLE at 3 7%+ Interest Rate past 3yrs mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot 7%+ Interest Rote.. 19.5%

XM 50,016,525 18.3%

Past 12 months Casmo Activities: Adults 25 or older
Slot Machines 28.9%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 25 or older

%

Imported Beer Stage Show / Concert
Domestic Light Beer g - v Sports Betting
Microbrew / Craft Beer i Spa - e axc ag
Other Gambling Casinos visited past 12 ij / Cannabis Cigarettes Vape
u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs EUSA u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA w who Purchased a NEW VEHICLE at a 7% Interest Rate past 3yrs =USA
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Past 30-days QSR Users: Adults 25 or older

1time

:
sk

3 times 12 0%

4 times 11, n%

5 times 8.6%

6 - 9times
10 times or more 0.8%
= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
Avg. Monthly QSR Meals:

nMsP
Total Monthly QSR Users:
97.3% 83.1%

4.1% or 140,855 of MSP DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

Rate past 3yrs are 17.1% more likely to

use QSRs past mo., 4.2% more likely to use Sit-Down Restaurants past mo., 4.9% more likely to use Casinos

past yr., 35.1% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

21.2% |

2 times

3 times

croume:
10 times or more 8%
w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = MsP
Total y Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
75.5% 72.4%

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iilihhanak

Cofee  wings/ Bagel/ rmian Steakhouse Upscale indian/
Mouse / Burgers/ Dot/ Thai /
Coffen 831 Sports Bar  Bakery Other

asizn

Chinese  Mexican

 who Purchased a NEW VEHICLE at a 7%+ Interest Rote past 3yrs. mmsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE at a 7%+ Interest Rate...

[Tl 397,566

11.5%

Drank Past 30-days. Adults 25 or older

bt
oo st
Wine pyirery 29.4%
p— —.
Domestic Regular Beer

Imported Beer

- Vv
¥

Microbrew / Craft Beer

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs uMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 12 months Casmo Activities: Adults 25 or older

1,071,466 i
[ 345,413 10.0%
32524
8.1%
1,867 .0%

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

"

Used Past 30-days: Adults 25 or older

oY

sore e s
Other Gambling M 5‘3%
Spa & 2.2% Casinos visited past 12 / Cannabis Cigarettes Vape
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs m MSP ®who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mMsP
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Y A 1 time
% 2 times
3 times
4 times
5 times

6-9times

10times or more 15.1%

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Total Manthly QSR Users: Avg. Monthly QSR Meals:

87.4%

mSTL

5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 18.3% more likely to use Sit-Down Restaurants past mo., 29.3% more likely to use

Casinos past yr., 81.8% less likely to smoke cigare

Rate past 3yrs are 2.3% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

2 times 18.8%

3 times

4 times 8.1%

5 times 7.8%

6 -9 times 7.8%

10times or more

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
88.1% 74.4%

Drank Past 30-days. Adults 25 or older
Liquor
Domestic Light Beer

Domestic Regular Beer

Wine
Imported Beer - v
Microbrew / Craft Beer i
w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs usTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iiithhnhm

- R R
Wouse/  Don

coffee gar ua‘-

mexicn Pl

sp.-nu-

mwho Purchased a NEW VEHICLE at a 75%+ Interest Rate past 3yrs msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot a 7%+ Interest Rate.. 7.7%

LS 360,127 16.1%

Past 12 months Casmo Activities: Adults 25 or older

Slot Machines

Table Games (Craps, Poker, etc.)

262,128 11.7%

Bar / Nightclub
Upscale Restaurant

Sports Betting

34.2%

Stage Show / Concert

Other Gambling

766,306

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 25 or older

%

i / Cannabis Cigarettes

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL

100

STL
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1 time
} .

2 times

3 times

4 times

5 times

6-9times

= who Purchased a NEW VEHICLE ata 7%+ Interest Rate past 3yrs

Total Manthly QSR Users:

mCIN

Avg. Monthly QSR Meals:

5.7% or 97,219 of CIN DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 23.5% more likely to use Sit-Down Restaurants past mo., 15.2% less likely to use Casinos

past yr., 88.6% less likely to smoke cigare

Rate past 3yrs are 1.2% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
H 1 ime | —Yy

2 times

3 times

4 times 10.3%
5 times F

10times or more

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs uCIN
Total Monthly Sit-Down Re Users:  Av, -Down Restaurant Meals:
93.1% 75.4%

Drank Past 30-days. Adults 25 or o!der

Any Type of Beer

38.8%

Liquor

Domestic Light Beer

Wine preprn 26.7%
Domestic Regular Beer
Imported Beer - v
Microbrew / Craft Beer

» who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

-alw Upmale  Seafood

3 Mexican  Chinese

:-m Steakhouse wmp; naan

e s.ms s

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs moN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
(S35 19.9%

18.9%

who Purchosed a NEW VEHICLE ot @ 7%+ Interest Rote...

[l 321,759

Past 12 months Casino Activities: Adults 25 or older
Slot Machines L3%
Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling
672582

Spa Casinos visited past 12 months: Yes

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mCIN

93

CIN
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Past 30-days QSR Users: Adults 25 or older

14. 1%

10times or more

Ll e ——
IR

= times -m

31times

4 times 128%

e Yy

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.0%

mWPB

5.7% or 101,210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 12.9% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos

past yr., 59.6% less likely to smoke cigarette

Rate past 3yrs are 5.% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older

. 1time

15.5%

e —
3 times 10.8%
some
sume
m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u'WPB
Total Monthly Sit-Down Re Users: A wn Restaurant Meals:

85.6%

Liquor

Any Type of Beer

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs =WPB

DMA Scarborough R1 2026: Jan25-lan26 Qual Intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iliiiikiiL

chinase wakan umals seted B/

Mexican Steakhouse Wings/
Burgers /| House /
Sports Bar Coffee Bar

cotien

n-m«

vhe hased VEHICLE at & =weB

Rate past 3yrs
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot o 7%« Interest Rote... (20BN  22.4%

wes [EXTRET] 19.2%

Past 12 months Casmo Activities: Adults 25 or older

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 or older

09

i / Cannabis

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = WPB

142

WrPB
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 50.5% more likely to

have a 401K, 391.9% more likely to have an Auto Loan, 49.5% more likely to Invest/Trade Stocks Online,
14.2% more likely to pay with their Debit Card.

Investments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ;2‘7"
Money Market Funds _s:?"‘"
Bonds M_;‘"”‘

Other (Crypto / NFTs / Metals, etc.) % 1;5'“

1A% 11.3%

| ™

2 s ar 0

" o . e !
i 16.3%
529 Plan / College Savings Plan m Checking  Debit or ATM CreditCard  Online Mobile Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Banking Paying Market  Deposit (CDs) Home Improvement
12.9% Account Mortgage Loan or Home
Second Home or Real Estate Property m% Equity Loan

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B USA ® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B USA

Professional Services Used*: Adults 25 or older | g'Past 3-Months Payment Methods Used: Adults 25 or older

Tax Preparation Service gt
2 57,776,081 21.1%

Financial Planner

50,888,357 18.6%

Online Investing / Stock Tradil 2,926 ¢
e/ % 41,431,244 15.2%

55 42 12.1%
it
et 26,834,840 9.8%

Insurance Agent at a Local Office (not online)

22,649,728 8.3%

4.9%
Real Estate Agent &.-}%

9.7% 9.9%

; 3.4% m a7 O3% 50 a3%
Estate Planning 23% 4 L P 10sse D 12100 OO ! s A
3.0% (*Past 12 Months) visa Paypal Zelle DebitCard  Venmo  MasterCard ApplePay  CashApp  GooglePay American StoreCredit  Discover  SquareCash Facebook —Samsung Pay
Divorce / Family Attormey 0.9% Express card Messenger
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HUSA # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,125
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Investments Owned: Adults 25 or older
401K Plan

Stocks or Stock Options

Mutual Funds ;:52"
Money Market Funds M}’:.m
11.9%
Bonds 9.9,‘
Other (Crypto / NFTs / Metals, etc.) Mm}“"m

529 Plan / College Savings Plan M 158%

Second Home or Real Estate Property &Txﬂ'm

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u MSP

IRA (Individual Retirement Account)

Checking Savings  Debitor ATM Credit Card oOnline Mohile

4.1% or 140,855 of MSP DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 41.8% more likely to
have a 401K, 333.7% more likely to have an Auto Loan, 55.8% less likely to Invest/Trade Stocks Online, 45.%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 or older

2.730.5001

‘Online Bill Home Auto Loan Money  Certificates of Studentloan Home  Personal Loan Refinanced

18.0%
12.5%
lome

Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement H
Account Loan or Home Mortgage
Equity Loan

m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u MSP

Professional Services Used*: Adults 25 or older

Financial Planner semree s
884,378 25.7%

Tax Preparation Service 253,084 24.7%

Onlinel L Stock Tradi
ne Investing / Stod e 468,132 13.6"

Insurance Agent at a Local Office (not online) g

15.4%
442,753 8%

6%

12
Accountant m'mg.m . .
Real Estate Agent m 8.3%
Estate Planning M 225;;

*Past 12 Months)
Divorce / Family Attorney F;:;” f 4

u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u MSP
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All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ty Past 3-Months Payment Methods Used: Adults 25 or older

g 9.6% 9.2% gox
17.2% 3%

3 m 2

Zelle Google Pay  American CashApp StoreCredit  Discover  Square Cash  Facebook  Samsung Pay
Express Card Messenger

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs =mMSP
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5.4% or 121,066 of STL DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 34.4% more likely to

have a 401K, 277.6% more likely to have an Auto Loan, 54.3% more likely to Invest/Trade Stocks Online,
11.1% less likely to pay with their Debit Card.

Investments Owned Adults 25 or older

845 1153
25.0%
19.

6%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

19.7%
14.5%
14.3%
9.6%

Other (Crypto / NFTs / Metals, etc.)

Bonds

11.3%

9.6%
55%

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

529 Plan / College Savings Plan

Second Home or Real Estate Property

mSTL

Financial Services Has and/or Uses: Adults 25 or older

21.1%

5.6%
. . 8.8%
2 1x7a00

Certificates of Studentloan Personal Loan

14.4%

e

Checking Debitor ATM  Savings Credit Card Online Online Bill

Money Home Refinanced
Account card Account Banking Paying Banking Market  Deposit (CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

#® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HSTL

Professional Services Used*: Adults 25 or older

e T
513,486
506,524 22.6%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

i o

& o
4.0%
1.3%

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
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Accountant

10.5%

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attormey

WSTL

'm'Past 3-Months Payment Methods Used: Adults 25 or older

. 2.4% 8.8%
7 2% 4.3%
O

Store Credit ~ American Facehnuk Square (‘ash sarmlmsl’ay
Card Express Messenger

Zelle Discover

Debit Card  MasterCard

visa payPal Venmo ApplePay  CashApp  Google Pay

% who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs WSTL
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5.7% or 97,219 of CIN DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 49.1% more likely to

have a 401K, 356.8% more likely to have an Auto Loan, 64.7% more likely to Invest/Trade Stocks Online, 3.4%
more likely to pay with their Debit Card.
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® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HCIN

Professional Serwces Used*: Adults 25 or older
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'm'Past 3-Months Payment Methods Used: Adults 25 or older

3.7% 4.0%

Facebook  Samsung Pay
Messenger

Store Credit Gousle Pay
Card

255100
CashApp  American
Express.

% who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

1 ar s
MasterCard  Debit Card Apple Pay

payPal

Discover  Square Cash

ECIN

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




5.7% or 101,210 of WPB DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 38.8% more likely to

have a 401K, 408.4% more likely to have an Auto Loan, 47.4% more likely to Invest/Trade Stocks Online,
18.6% more likely to pay with their Debit Card.
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
m;p\ (Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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"Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 7 hours,
6 minutes and 48 seconds each week with All Forms of Media.

86.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 53 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 3 hours,
24 minutes and 20 seconds each week with All Forms of Media.

74.5% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 35 minutes
each week listening to All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.

97.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

74:16:51
Gt 52.5%
MsP

who Purchased a NEW VEHICLE
at a 7%+ Interest Rate past

% of Total s

Weekly H:M:

Hours:Minutes:

S

&
&
&
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u MSP

MSP  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 82 MSP  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 1,733 HUbbG rd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S b AT NG for Anything |

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 11
hours, 18 minutes and 42 seconds each week with All Forms of Media.

89.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 8 hours and 50 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 1 hours,
33 minutes and 15 seconds each week with All Forms of Media.

92.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 10 hours and 3 minutes
each week listening to All Local AM/FM Radio, representing 12.6% of total time spent with all forms of Media.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 20
hours, 28 minutes and 51 seconds each week with All Forms of Media.

90.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 8 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 12
hours, 6 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Med
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 9 hours,
38 minutes and 14 seconds each week with All Forms of Ad-Supported Media.

71.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 6 minutes eaci
week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Med
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 14
hours, 58 minutes and 15 seconds each week with All Forms of Ad-Supported Media.

87.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 8 hours and 18 minutes eacl
week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Me
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 9 hours,
33 minutes and 11 seconds each week with All Forms of Ad-Supported Media.
89.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 9 hours and 37 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 15.% of total time spent with all forms of Ad-Supported Me
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 1 hours,
42 minutes and 0 seconds each week with All Forms of Ad-Supported Media.
87.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 55 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Me

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 35 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local

AM/FM Radio for an avg. of 62.3 minutes/day.(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 14 minutes each day with All Forms of Ad-Supported Media. 71.8% listen to Local
AM/FM Radio for an avg. of 60.9 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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" Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 59 minutes each day with All Forms of Ad-Supported Media. 87.% listen to Local
AM/FM Radio for an avg. of 71.2 minutes/day.(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

(average week)
Grocery Stores.

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
News/Weather /Sparts (Websites/Apps)

Local AM/FM Radio

Banking//Fi Estate
Facebook
Email/Text/iM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Fremium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Netflix

Total persons:

P ——
M_
nm
_'!!ﬂ'

B W | Avg. Hours+Minutes/day with All
m mk‘fm of‘:chf;nA::m?;t; older
ozl Jogi |

m
mm'- o R

who Purchased a NEW
mm R
= Rate past 3yrs

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL

% rime spent:

aresege 2oy)

13%

Billboards & Signs
{Weekly Drivers)
62.8

acebook

Non-Premium

Cable TV
Networks

Local TV Stations
147.2

Games
/Fanta
sy/Bett

Email/Text/IM/Z
oom,etc.
Local AM/FM Radio
758

Bankin...

Local AM/FM Radio
723

Local TV Stations

139.3 Billboards &

Signs (Weekly
Drivers)
54.7

Netflix
328

News/ Gr
Weath oc
er/S.. | e

Banki...

Game
s/Fant
asy/Be
tting...

Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Non-Premium Cable TV
Networks

100.0 G..|

w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

mSTL

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 25 or older

Total perons

{average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

/Sports
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. [Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel,etc.)
Instagram

Amazon Prime/IMDb/FireTV

e —

B — T

S Y

o —

e
O — L e

Adults 25 or older

PR — o:
S concurren
usage % 46
who Purchased a NEW ST
VEHICLE at a 7%+ Interest
Rate past 3yrs
u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 100

Top-13 All Forms of Ad-Supported Media (% Time Spent &
spen: avernge o)

*
i

Avg. Minutes/day Spent): Adults 25 or older

(1.8%

Billboards & Signs
(Weekly Drivers)
62.8

Facebook
55.0

Search
[Google,
Bing, etc.}
33.6

Amazon
Prime/IMD
b/FireTV
317

Non-Premium
Cable TV
Networks

49.6

Local TV Stations
140.9
News
/Wea
ther/
Spo...

Shoppi
ng
{incl.
Food/

Aucti... Groc

Instagr
am
20.3

Email/Text/IM/
Zoom,etc.
(Personal &

Local AM/FM Radio
/ Work)...

712

G

e O ek
A 8l Sty
3 S o TR _A 2

Billboards &
Signs (Weekly
Drivers)
54.7

Local AM/FM Radio
68.8

Search
(Google,
Bing,
etc.)...

Email/Text/|
M/Zoom,etc
. (Personal
& Work)...

Local TV Stations
133.7
Facebook
52.8
Shopp
ing
(incl.
Food/
Auct...

Instagra Nesws
ea

the...

Amazon
Prime/IMDb/Fi
reTv
42.8

m
214

Non-Premium Cable TV
Networks
96.0

Groce... G..

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

STL
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ESTL
= Share of Everything

Vo for Anything _

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




| Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 13 minutes each day with All Forms of Ad-Supported Media. 89.9% listen to Local

AM/FM Radio for an avg. of 82.5 minutes/day.(Local Radio delivers 15.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 10 hours and 31 minutes each day with All Forms of Ad-Supported Media. 87.2% listen to Local
AM/FM Radio for an avg. of 67.9 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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- 10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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101,137 or 71.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.

% Time Spent:

83.9% %%

11.8%

N

Avg. Hours+Minutes/day with
Audio: Adults 25 or older

who Purchased a NEW
VEHICLE at a 7%+ Interest
Rate past 3yrs

0%

%
oo’
ES

mMSP

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local AM/FM
Radio
65.0

SiriusXM
25.0

Podcasts
284

Owned
Music
14.5

All
Others
10.2

Pandora
17.4

Amaz
on
Mu...

Local AM/FM
Radio
731

Podcasts
26.4

v
Music
Chann ra

els.

SiriusXM
17.7

All
YouTube
Music
13.0

ers

Oth

103

Owne
Pando d
Music

25 111 11.0

Ama
zon

Mus

ic...
Audiobo...

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

uMSP

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local AM/FM Radio
Podcasts

TV Music Channels
Pandora

YouTube Music
Spotify

All Others
Amazon Music
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

MSP

Total Persons:

o

™ who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
DMA

Scarborough R1 2026: Feb25-Feb26

% Time Spent:

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 25 or older

N

0.0%

o : e N
E = N oy WS ¥
S IR 08 MR X3 e SR e N (P

who Purchased a NEW MsP
VEHICLE at a 7%+ Interest
Rate past 3yrs
mMSP
Qual Intab 82

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

60.9

Podcasts
27.2

TV Music
Channels
8.2

Spotif
Local AM/FM Radio ¥ 0

10.6 8.1

Pandora
15.5

Amazon
Music...

iHeartRadi

Local AM/FM Radio
65.6

Podcasts
24.2

Pandora
11.7

TV Music
Channels
11.6

Spotify
1340;

All
YouTube Other
Music s
11.2 84

iHeartRa
dio...

Amazo
n Music
7.6

SiriusX.

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

uMSP

soefa.ai

® Share of Everything
for Anything _

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




105,282 or 87.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 43.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Aud:o (Persons & % Reach): Adults 25 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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- 87,354 or 89.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 82.5 minutes every day
representing 49.3% of all time spent daily with Ad-Supported Audio.
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- 88,247 or 87.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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. 10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.
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101,137 or 71.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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105,282 or 87.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 43.7% of all time spent daily with Ad-Supported Audio.
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87,354 or 89.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 82.5 minutes every day
representing 49.3% of all time spent daily with Ad-Supported Audio.
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88,247 or 87.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Rock, Classic Hits, and Pop Contemporary Hit Radio.

% Time spent:

_El
faggoroed 7o
R —————
Mm
-!m
PR oL MR

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 or older

| N

2 07 who Purchased a NEW
VEHQE st 7 ntrest
Rate past 3yrs

Alternative
30.5

News/Talk/Info
rmation
25.7

All Sports
27.

Contemporary
Christian
26.6

Country
249

Adult
Contemporar

Adult Hits

Hot AC
26.1

All News
27.9

Alternative
28.2

News/Talk/Infor
mation
281

Classic Hits
26.1

Adult
Contemp Urban
orary AC
25.0 24.7

All Sports
27.1

Contemporar
y Christian
25.4

Pop Contemporary
Hit Radio
244

Adult Hits
27.0

Classic Rock
279

mUSA

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older

(average waek)
Adult Contemporary

Classic Hits
Country
Classic Rock

Pop Contemporary Hit Radio

5% Time Spent:

Totol Persons:

Ad-Supported Local AM/FM Radio Formats (% Time Spent

(Averoge bay)

& Avg. Minutes/day Spent): Adults 25 or older

Alternative cIa”.'C’Hits

alk/Info
rmation
25.7

Active Rock
27.3

All Sports
27.3

Urban AC
24.3

Country
249

Adult
Contemporar

Pop
Contem
porary
Hit
Radio
211

Classic
Rock
215

¥
235

All News
210

Adult Hits
226

Adult Hits
Classic Rack 27.0

27.9

Alternative
28.2

News/Talk/Infor
mation
pL

Adult
Contemp Urban
orary AC
25.0 24.7

All News
279

Pop Contemporary
Hit Radio
244

Classic Hits
26.1

All Sports
271

Active Rock
279

HotAC _E;:-
1 W
Supported Local AM/FM Radio:
News/Talk/Information mm Adults 25 or older
I
wbnrc m-m
who Purchased a NEW
s R i et
=k : Rate past 3yrs
active rock RIS MR U
= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = USA
UsA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,125

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

mUSA
® Share of Everything

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



101,137 or 71.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Pop
Contemporary Hit Radio, Adult Contemporary, and Hot AC.
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105,282 or 87.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult

Contemporary, New Country, and Hot AC.
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87,354 or 89.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock,
Album Oriented Rock, Country, and Classic Hits.
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Country, Classic Rock, and Urban AC.
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7,863,961 or 60.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 107. minutes every day representing
32.7% of all time spent daily with Ad-Supported Video.
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80,869 or 57.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 119.4 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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84,443 or 69.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 140.9 minutes every day representing
45.7% of all time spent daily with Ad-Supported Video.
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64,593 or 66.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 103. minutes every day representing
36.3% of all time spent daily with Ad-Supported Video.
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69,926 or 69.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing
31.2% of all time spent daily with Ad-Supported Video.
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7,863,961 or 60.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 107. minutes every day representing
32.7% of all time spent daily with Ad-Supported Video.
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80,869 or 57.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 119.4 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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84,443 or 69.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 140.9 minutes every day representing
45.7% of all time spent daily with Ad-Supported Video.
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64,593 or 66.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 103. minutes every day representing
36.3% of all time spent daily with Ad-Supported Video.
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69,926 or 69.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing
31.2% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 7,863,961 or 60.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past

3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 80,869 or 57.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Game Shows, Comedies, Movies, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 84,443 or 69.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Dramas, Local News - Morning, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 64,593 or 66.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past

3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Local News - Late, Movies, and Comedies.
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' 69,926 or 69.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Dramas, Sports,
Local News - Morning, Local News - Evening, and Game Shows.
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Avg. Week All Digital (Persons & % Reach): Adults 25 or older
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of all time spent daily with Ad-Supported Digital Media.

[ 10,838,635 or 84.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 125.6 minutes every day representing 22.6%
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Avg. Week AII D.rg:tal (Persons & % Reach): Adults 25 or older

% Time Spent:

128,055 or 90.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 109.5 minutes every day representing 17.8%
of all time spent daily with Ad-Supported Digital Media.
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103,106 or 85.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 126.2 minutes every day representing 23.9%
of all time spent daily with Ad-Supported Digital Media.
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| 82,704 or 85.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 119.3 minutes every day representing 24.% of
all time spent daily with Ad-Supported Digital Media.
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| 86,339 or 85.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 186.7 minutes every day representing 27.1%
of all time spent daily with Ad-Supported Digital Media.
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Facebook
485

YouTube Video

26.1

Linkedin
11.6

TikTok
95

Instagram
221

Facebook
51.0

Instagram YouTube Video

26.2 25.7

Pinte
LinkedIn res...
8.9

TikTok Reddit

w
h
12.2 72 a

¥ who Purchased a NEW VEHICLE at a 7%+ Interest

Rate past 3yrs

B USA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 or older

Toral Persons:

et —T
togrom
e vies R OO

Ticrok YR E— Y

Reddit  FrTIE LN
Pinterest AN T
x BN et
WhatsApp

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 25

or older
snapchat - IESPRER VR
e mm - m
Blogs/Message Boards (read... mm 17.5%
5 Y who Purchased a NEW usa
tumblir L 12‘_33(, VEHICLE at a 7%+ Interest
Rate past 3yrs

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual intab 1,125

34.7%

bR R RS ER R R RO R
g

=
W
R

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

% Time Spent:

Facebook
459

YouTube Video

26.1

TikTok
9.5

Linke
din
75

Instagram
18.8

Reddit
4.8

Pintere
st...

Facebook
46.8

YouTube Video Instagram
25.7 20.7

Linked| Reddi Pinte
n

6.6

TikTok
12.2

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

m USA
® Share of Everything

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



104,624 or 74.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 34.8 minutes every day representing 47.7% of all
time spent daily with Ad-Supported Social Media.
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103,106 or 85.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 55. minutes every day representing 43.6% of all
time spent daily with Ad-Supported Social Media.
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77,911 or 80.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 43. minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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86,339 or 85.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 75.7 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Social Media.
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9,991,377 or 77.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 45.9 minutes every day representing 36.5% of all
time spent daily with Ad-Supported Social Media.
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| 104,624 or 74.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 34.8 minutes every day representing 47.7% of all
time spent daily with Ad-Supported Social Media.
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103,106 or 85.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 55. minutes every day representing 43.6% of all
time spent daily with Ad-Supported Social Media.
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77,911 or 80.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 43. minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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86,339 or 85.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 75.7 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 842,322;
Social Media: 670,355; Local Radio: 660,321; Non-Prem. Cable: 274,057; Local TV: 236,791
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 9,197; All Other
Digital Media: 9,017; Local Radio: 6,252; Non-Prem. Cable: 2,900; Local TV: 2,562 reaching
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 7,318; Local Radio: 6,580; Non-Prem. Cable: 4,115; Local TV: 3,264 reaching
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate pas

All Other Digital Media: 9,434;

20,000

10,000

5,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+

Interest Rate past 3yrs
° o AP AS R K AR
o 7 Rt o A N g g

Mon-Fri Local AM/FM Radio AQH
e Mon- Fri Non-Premium Cable TV AQH
e Vion-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

o2
o

,0,6‘

500,000

450,000

400,000

350,000

300,000

250,000

200,000

150,000

100,000

OG’*»"’”@#S’%"’G"\"#

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
STL Metro Area Adults 25 or older

N P P R P P o MR AR R R R R AR R R

°¢¢¢««ﬁ«s‘¢&q¢°

e Von-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

0 2 o
'C"\'."
i

ws Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

'C'Q '3"&

'\r

STL DMA Scarborough R1 2026; Feb25-Feb26 Qual Intab 100

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

[{{Model year of new vehicle {(HHLDJ: 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)|

® Share of Everything
for Anything .




‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,452; Local Radio: 5,538; Non-Prem. Cable: 2,729; Local TV: 2,244 reaching
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate pas

All Other Digital Media: 7,189;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,811; Local Radio: 5,540; Non-Prem. Cable: 3,231; Local TV: 2,308 reaching
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate pas

All Other Digital Media: 6,813;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

(Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

spotify

SiriusXm

YouTube Music

Movie Theaters

Total Persons:

12,787,845 or 99.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate
past 3yrs spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 68.6%
Listen to Local Radio Stations Out-of-Home for an average of 37.7 m

% Time spent:

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 25 or older m

who Purchased a NEW
VEHICLE at a 7%+ Interest
Rate past 3yrs
m
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

(Average week)

Grocery Stores

137,977 or 98.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 41.7 minutes per day driving, seeing Billboards and Signs. 60.% Listen to
Local Radio Stations Out-of-Home for an average of 36.9 minute

Total Persans:

97 .0%

% Time spent:

7.1%
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

YouTube Music

Totol persans:

117,836 or 97.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 62.8 minutes per day driving, seeing Billboards and Signs. 72.7% Listen to
Local Radio Stations Out-of-Home for an average of 43.1 minu

#Time spent:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 or older
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usage %:
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

{Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

spotify
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YouTube Music

Retail Stores
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® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

97,219 or 100.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 71.3 minutes per day driving, seeing Billboards and Signs. 75.1% Listen to
Local Radio Stations Out-of-Home for an average of 50. minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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100,823 or 99.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 60.9 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to
Local Radio Stations Out-of-Home for an average of 41.1 minu
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12,787,845 or 99.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
ispend an average of 59.5 minutes per day driving, seeing Billboards and Signs representing 42.% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 25 or older
Reach % “Share of Ad-Supported OOH Media"
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137,977 or 98.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
spend an average of 41.7 minutes per day driving, seeing Billboards and Signs representing 35.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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117,836 or 97.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

spend an average of 62.8 minutes per day driving, seeing Billboards and Signs representing 42.7% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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Weekly

Resch % "Share of Ad-Supported OOH Media"

who Purchased a NEW STL
VEHICLE at a 7%+ Interest
Rate past 3yrs

72.7%
65.5%

39.0%

34.2%

30.0% 30.6%

25.5%

18.9%
PD e ﬁl3 405

17.1%

' 9.1%
4 Pandorznm'ml

14.7%

82% goy !92%
IH

Weekly
Total

Persons
Reached:

7.6%

2,178,973

£ 015,267
Billboards é Signs Grocery Stores

Walking in %31;:5”'5{210 Shopping Malls Restaurants & Bars Stadlums & Arénas  Health Clubs
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

with Ad-Supported frens

OOH Media: .
(OTN o7 QUCRE oi7 ERTEN 155 QRTEN oo JRTEN 102 JRERN 100 BEUEN o5 JRUSE 1o QRN oo QEVEAN 53 |

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 100 STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,757 = Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[{(Model year of new vehicle (HHLD): 2026:Any new vehicle OR Motdel year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle] AND Financial services HHLD has/use (HHLD): Auto loan)]




97,219 or 100.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
spend an average of 71.3 minutes per day driving, seeing Billboards and Signs representing 45.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older
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100,823 or 99.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
spend an average of 60.9 minutes per day driving, seeing Billboards and Signs representing 41.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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137,977 or 98.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 41.7 minutes per day driving an average of 24.3 miles each day and are
110.3% more likely to use MN 65 (Central Avenue) than the Metro a

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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117,836 or 97.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 62.8 minutes per day driving an average of 36.6 miles each day and are
106.6% more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 25 or older
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97,219 or 100.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 71.3 minutes per day driving an average of 41.5 miles each day and are
217.% more likely to use I-675 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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100,823 or 99.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 60.9 minutes per day driving an average of 35.4 miles each day and are
72.3% more likely to use Gateway Blvd than the Metro average.

Top-26 Employment Zip Codes: Adults 25 or older
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- 2,732,553 or 21.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.8% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Total persons:

e oo paa
M_m-
B S —————1

21.0%

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased a NEW VEHICLE usA
at a 7%+ Interest Rate past 3yrs

» who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA

=
i
o
G
%
oo
S

Local Daily
Newspaper(s)
(Sunday)
12.8

Local Daily

Newspaper(s)
(Daity+Sunday)

. May

Wall Street Journal Hewe ("’D“'_'I‘ I""“ .
Dail ally
{Daily) 7

10.8

9.1

azines

7.9

Direct Mail
Advertising

(excluding Catalogs)

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily

102 83 o

1.6

alo...

Local Daily
Newspaper(s)
{Sunday)
122

Local Daily

Newspaperis)

(Daily+Sunday)
8.8

USA Today (Daily)
8.7

New York Times
{Daily)
8.1

Local Daily

New York Times "E‘W'-Pdpger'(s) (Daity

(Daily+Sunday)

Direct Mail
Advertising
Wall Street Journal (excluding
(Daily) Magazines Catalogs)
9.7 7.7 7.4

Catalogs
X

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

m USA

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 25 or o!def Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Toral per:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 or oldum

e

m

%

m

vg. Minutes/day Spent): Adults 25 or older

Magazines
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New York Times
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g
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Local Daily
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12.2

New York Times
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{Daily
8.2
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9.7

New York Times
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8.1 1.7
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USA Today (Daily)
9.7
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- 27,284 or 19.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day
representing 29.5% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total persons:

5.9

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased a NEW VEHICLE
at a 7%+ Interest Rate past 3yrs

P Vi
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Wall Street Journal
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1.6

Direct Mail
Advertising
{excluding Catalogs)
7.6

New York Times
{Daily+Sunday)

87

Local Daily
Newspaper(s) (Daily
6.4

7.1

6.8

New York Times
m,-rv)

Magazines

Local Daity
Newspaper(s)
(Daily+Sunday)
89

Books
134
Local Daily
Newspaper(s)
(Daily
83

New York Times (Daily)

New York Times 28

{Daily+Sunday)
9.5

Direct Mail Advertising
{excluding Catalogs)
73
Local Daily
Newspaper(s)
{Sunday)
125

Wall Street Journal
(Daily) Magazines Catalogs
9.4 7.9 37
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times [Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Books
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 or older

i

0.0%

New York Times
(Sunday)
119

Local Daily
Newspaper(s) (Sunday)
10.2

USA Taday {Daily}
78

Direct Mail Advertising
(excluding Catalogs)
7.6

Local Daily Newspaper(s)
Wﬂ;s’;ﬂ"ﬂ

Wall Street Journal
(Daily)
7.6

Local Daily
Newspaper(s)
(Daily
6.4

Magazines
6.8

New York Times (Daily)
55

Local Daily Local Daity
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daity

Local Daily 89 e

Newspaper(s)
(Sunday)
125

‘Wall Street Journal (Daily)
9.4 Magazines
1.9
Direct
Mail
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[
(excluding
Catalogs)
7.3

New York Times
{Sunday)
113

USA Today {Daity]
9.4

New York Times (Daily)
7.8
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. 17,379 or 14.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day
representing 34.5% of all time spent daily with All forms of Print Me

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)

Books
USA Today (Daily)
New York Times (Daily) Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older
Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Catalogs mr 5.8%  yho purchaseda NEW VEHICLE
19 9% at a 7%+ Interest Rate past 3yrs
nagazines PSSR Ry 1% o
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14
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6.7
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USA Today (Daily)
24
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Wall Street Journal
(Daily)

100
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Newspaper(s)
(Sunday)
1.8

New York Times
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9.8 75
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Direct Mail
Advertising
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(Daily+Sunday)
8.6

Mew York Times
(Daily)
78

Catalogs
: 36
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persons: % Time Spu
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lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

wall Street Journal (Daily)
Avg. Hours+Minutes/day with Ad-
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New York Times (Sunday)
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vg. Minutes/day Spent): Adults 25 or older
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6.2
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Magazines

USA Today (Daily)
9.4

Wall Street Journal (Daity) Local Daily
10.0

Local Daily
Newspaper(s)

imes (Daily)

78

Direct
Mail
Advertisin
£
(excluding
Catalogs)
7.4

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSTL

® Sha

soefa.ai

re of Everything

for Anything _

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




- 17,465 or 18.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing
23.2% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Total persons:

s et o k) 7 ™"
Local Daily Newspaper(s) (Daily+Sunday) M “21.2% 43
T [ ;

. = Newspaper(s)
Ay . s L e
10.0 9.3 9.8 8.8
Books =
USA Today (Daily)
= = Local Daily
New York Times (Daily) Avg. Hours+Minutes/day with All B % Local Daily Local Daily 5 Newspaper(s)
Print Media: Adults 25 or older Newspaper(s) Newspaper(s) (Daily W Siieet Sourrisl Magazines (Daity
‘wall Street Journal (Daily) 4 (Daily+Sunday) 8.2 (Daity) 85 8.2
85
New York Times (Daily+Sunday) 22
Direct Mail
New York Times (Sunday) Advertising
(excluding Catalogs) Direct Mail Catalogs
Newspaper(s) New York Times Newspaper(s) New York Times. New York (excluding
Magazines who Purchased a NEW VEHICLE {Sunday) Magazines (Daily) (Sunday) (Daily+Sunday) Times (Daily) Catalogs)
= at a 7%+ Interest Rate past 3yrs 115 10.2 85 12.4 9.9 7.9 7.6 Al
All Local Weekly Newspapers Lo'i?zs% 1
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs ECIN ® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs ECIN
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
otal persans:
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3

Local Daily Newspaper(s) (Daily+Sunday)
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USA Today (Daily) B | (ain)  (aitysSunday) Local ity aitysSundil N mogazines
i Newspaper(s) 9.3 8.5 Newspaper(s) 88 85

(Sunday)
12.4

New York Times (Daily) m (sunday)

S 115
Waltstrect loumal (Baly} Avg. Hours+Minutes/day with Ad- m

New York Times (Daily+Sunday) w Supported Print Media: Adults 25 or older P8 Magazines

10.2 New York Times (Daily)

New York Times
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. €
s o I 012 N
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. 20,510 or 20.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 26.5% of all time spent daily with All forms of Print Med

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magatines
USA Today (Daily)

All Local Weekly Newspapers

» who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

_20.3%

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased a NEW VEHICLE wrB
ata 7%+ Interest Rate past 3yrs

uWPB

New York Times.
{Sunday)
16.6

New York Times
(Daity+Sunday)
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Local Daily Newspaper(s)

(Sunday)
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Wall Street Journal
(Daily)
121

Magazines
10.8

USA Today (Daily)
10.1

Local Daily
Newspaper(s)
(Daity
8.8

New York Times
(Daily)
10.7

Local Daity
Newspaper(s)
(Daity+Sunday)
9.6

Direct Mail

Advertising Cat

(excluding alog
Catalogs) s
77 33

New York Times
{sunday)
133

Local Daily
Newspaper(s)

USA Today (Daily) (Daily+Sunday)
96 9.2

Local Daily
Newspaper(s) (Sunday)
13.0

Local Daity
New York Times Newspaper(s)
(Daily) (Daily

New York Times. 85 85

(Daily+Sunday)
10.9

Direct Mail

Advertising

Wall Street Journal (excluding
{Daily) Magazines Catalogs)

10.2 8.2 7.2 oo

Catalogs
38
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)
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Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books
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. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

New York Times.
(Sunday)
166

Local Daily
Newspaper(s)
(Sunday)
13.5

New York
Times (Daily)
107

Wall Street Journal
(Daity)
121

USA Today {Daily)
10.1

Local Daily Newspaper(s}
(M;:mdlvl

Magazines
10.8

Local Daily
Newspaper(s) (Daily
88

Direct Mail
Advertising
(excluding Catalogs)
7.7

New York Times
(Sunday)
133

Local Daily
Mewspaper(s)
(Sunday)
13.0

Wall Street Journal
(Daily)

USA Today (Daily)
102 9.6

Local Daily Newspaper(s)

Local Daily
Newspaper(s)
(Daity Magazines
85 82

Direct Mail Advertising (excluding
Catalogs)

New York Times (Daily)
85 72
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“Advertising Actions"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

94,569,601

Websites
DirectMall
Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

37,536,755

Local AM/FMRadio gy T 15.a%

Video Streaming Services

Audio Streaming Services grrre—n 9.8%
Newspapers

: USA

28,26 11.7%

Billboards grytrwny 9.3%

Podcasts

m P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P25+ USA AVERAGE QShoppedNisitedIBought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 1125 * Share of Everything
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"Advertising Actions"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Local Broadcast TV

Broadcast, Cable, & Sat TV

559 ,403

News PapELS 395,783 : 11.5%

Local AM/FM Radio

Video Streaming Services _m
Billboards

Podcasts

MINNEAPOLIS-ST. PAUL

398 492

Audio Streaming Services 261721 -

m P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P25+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual intab: 82 Share of Everything
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11.6%

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



"Advertising Actions"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Soclal Media
Websites
Direct Mail
Cable TV Networks 390,;58 17.4%
Local Broadcast TV gy 18.0%

Video Streaming Services

359,213 16.0%

Billboards
Local AM/FM Radio 372,527 16.6%
Newspapers gy 12.8%

Podcasts ghier % ey ST. LOUIS

Audio Streaming Services

217,667 9.7%
m P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P25+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 100 f‘ * Share of Everything
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[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

“Advertising Actions”

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

550,949 32.3%

35.6%

605,921

30.5%

520,099

414,672 24.3%

16.7%

198,431 11.6% N

Local AM/FM Radio

252,566

Cable TV Networks
Newspapers

Podcasts

Audio Streaming Services

Billboards

262,747

188,343 11.1%
141,339 8.3%
131,300 ~7.7%

CINCINNATI

= P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P25+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 QualIntab: 93 S O efa ai Share of Everything
.
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"Advertising Actions"”

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 630,803 36.2%
Social Media 649,934 36.8%

Direct Mail 330 B

506
Broadcast, Cahle, & Sat TV
% .

Cable TV Networis
Local Broadcast TV

265,894 15.1%
Podcasts 171,454 9.7%

Newspapers

Video Streaming Services

182,645 10.3%
Billboards WEST PALM BEACH-BOCA RATON

Audio Streaming Services 156,116 8.8%

= P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)

= P25+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 142

f * Share of Everything
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